Introduction
Since their beginnings rock group The Whitlams have been strongly associated with a sense of place. Formed in the inner west Sydney city suburb of Newtown in 1992, the band has been connected with that suburb throughout their career, a connection maintained by songwriter Tim Freedman and utilised in the marketing of live performances and recorded work. Carroll and Connell (2000) have already provided a valuable examination of The Whitlams' early work, and this article uses their conclusions as a foundation for further analysis of the band's more recent music. Since 1 Liz Giuffre teaches at Macquarie University.
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2000 The Whitlams have continued to release music that evokes a sense of place, however these evocations are created using significantly different methods to those employed by the band in their earlier work. This paper argues that it was not until the band was removed from Newtown (by virtue of touring more expansively and signing to a major record label) that they began to feel the need to depict a sense of place in their lyrics.
Connections between music and place have been made by scholars of all types of music. While Stratton and others have acknowledged "the problems of place [and the assumption that there can be a] relationship between a particular sound and/or lyric and a certain geographical location" (Stratton, 2007: 377) , there remains much to be gained by continuing to explore such connections. In the seminal Australian popular music text
From Pop To Punk To Postmodernism (1992), Turner argued that scholarship that connects music and place is most useful when focused on the context of musical creation, and that "focusing on such contexts helps us understand what pleasures are produced for consumers, and highlights the multiplicity of experiences produced by music" (Turner, 1992: 13) . Using Turner's suggestion and heeding Stratton's warning, this article will observe the way references to place have changed over The Whitlams' career and will articulate the context of such changes. I will show how Freedman as a songwriter has utilised place to provide a sense of continuity and familiarity, and particularly how he has increased the frequency of lyrical references to place in response to the changes in the way his music has been consumed. Connell and Gibson (2003) suggest that musicians create connections between music and place in order to attract and maintain audiences. While they acknowledge that "notions of 'local sounds' are always fluid and not always successful" (99), the authors assert that distinct musical evocations of place allow for a connection between audiences and musicians. Building on well-established formulations of community and nationalism such as Anderson's "imagined community" (1983) Upon reviewing the lyrics in six of The Whitlams studio albums to date, I found no overt lyrical references to place until the band's third album, Eternal Nightcap (1997) (see appendix). This is not to say that the band weren't connected to Newtown at all 10 See also Homan's later work on this topic with Gibson (2004) . Gibson and Homan argued that during the 1990s particularly the types of practices that had made the Newtown appealing in the first place were being driven out, "creative producers add critical cultural currency to these places … yet those creative workers … are effectively moved on through rising rents" (2004: 70).
Ways of reading music and place

11
According to music journalist Bernard Zuel, The Whitlams' career as a result of Eternal Nightcap was highly unusual; "'No Aphrodisiac' sold more than 80,000 copies on its own and sent sales of the Whitlams' third album, Eternal Nightcap, past 200,000 -the sort of figures rarely reached by local acts and never by independent artists" (Zuel, 2002 (Freedman in Bowen, 2000: 9) .
This comment demonstrates Freedman's understanding of the relationship between The
Whitlams' music and place early in their career, and importantly, it also highlights his desire to change this relationship. These changes can be observed in the recordings released after this time.
As indicated by its title, Love This City featured songs connected more overtly to place than any of The Whitlams' previous albums. The title track (initially released in 1995 as the "Sydney Olympic Theme" 15 ), was written about the announcement of the Sydney Olympics, however by the time it was re-released as 'Love This City' in 1999 specific references to Sydney were removed 16 . Except for a reference to "Taylor Square" and 14 The negotiations surrounding The Whitlams deal with Warner music was reported in Mathieson (2000: 239-40) , and in an interview with the Sydney Morning Herald in 2002 Freedman described the band's relation, "We have our own label, we license The Whitlams to Warners" (Freedman in Zuel, 2002: 1) .
15 "Sydney Olympic Theme" appeared as a b-side to the "I Make Hamburgers" single (1995) . Although re-recorded and with a slightly different structure when renamed and released as "Love This City" (1999), it is easily recognisable as the same song with the same lyrics and melody. 
A move away from Newtown and a perceived loss of authenticity
With Little Cloud (2005) Freedman again increased the incidence of lyrical references to place, and to Newtown particularly. Again, this increase coincided with a period of writing away from home, specifically Freedman's physical and emotional escape from Sydney in song lyrics allowed her to create a sense of identity through shared experience, "In 'Love This City', he [Freedman] captures how Sydneysiders felt about winning the Olympic Games, we were over the Games before they had begun" (Rochelle 27/7/01, as quoted in Giuffre, 2002 Newtown to New York for a few months (Zuel, 2006: 5-6 ). This period also followed with Newtown" (Zuel, 2006: 5) providing coherency for the album as a whole. deliver. There was little need to assert a connection to place in the band's early work because the band's authenticity was not questioned as they and their audience were Salsa music, and Grazian's discussion of authenticity and it relates to the way Chicago based blues music is received.
22 Faris (2004) observed a similar relationship between music, authenticity and place with reference to the independent musicians that formed the core music associated with Chicago in the 1990s, "Like all underground rock styles, the Chicago sound projects a sense of what it means to be an 'authentic' performer" (2004: 433) .
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